The article analyses the influence of the philosophical problem of determinism as discussed at Cambridge University in the 1930s on the media theories of Marshall McLuhan and Alan Turing. It is argued that the problem of indeterminacy of observation raised by physicists and mathematicians substantially influenced McLuhan's contrastive analysis of visual space and the auditory domain. A further crucial concept bridging between physics and media theory is the notion of 'interface' used in the contexts of thermodynamics as well as telegraph engineering, which as a site of indeterminacy becomes the central category of the Turing Test and of other important domains of Turing's thinking.
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Alan Turing
Lack of homogeneity in speed of information movement creates diversity of patterns of organization. While it is very likely that their paths crossed, it is not my purpose to speculate biographically on this conjunction.4 Rather, taking the academic culture of Cambridge University in the 1930s as the element in common to the two media theorists, I want to speculate on the role that determinism played in their theories of mediation. While the question of determinism is visited today in media theory in terms of a debate about whether media 'determine' our situation, as Friedrich Kittler notoriously put it, at the time that McLuhan and Turing were students at Cambridge, the question of determinism had a distinctly philosophical dimension, and was constantly invoked in questions having to do with issues in physics and mathematics. For the purposes of this essay, I am understanding 'determinism' as an aspect of media 'traffic,' that is, in terms of the 'signals'5 which seek to control, or determine, the movement of that traffic (on the assumption that what determines media 'traffic' ultimately determines, or not, our 'situation'). The metaphor of traffic was specifically invoked by Turing, and the question of media traffic, or movement, emerges in McLuhan's formulation of the 'laws' of media.
